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VISITOR ATTENDANCE TREND

February 2009 I 16.100
September 2009 I 16.200
February 2010 NN 17.200
September 2010 NG 182300
February 2011 I 18.400
September 2011 NG 17400

ORIGIN OF VISITORS

Moscow NN 491 %
Central russia I 96 %
Moscow area | 9.0 %
Volga I 7.2%
South russia M 3.4%
Cis I 4.9 %
Ural Il 2.7 %
Sibiria M 2.9 %
Northern-West [l 2.9 %
St. Petersburg Il 2.1 %
North Caucasia Jll 1.6 %
Far East I 1.3 %
Other Countries |l 3.3 %

VISITORS’ POSITIONS

Owner I 356%
Managing director |G  15.1 %

Outlet manager I 3.0 %

Head of department/
Purchasing manager B 6.0%

Manager NN 176 %
Buyer Y 8.3 %
Designer NN 5.8 %

Other N 5.7 %
Student M 2.1 %

Mass Media Agent [l 0.8 %

TYPE OF COMPANY REPRESENTED

Headquarters NG 49.6 %
Outlet NGNS 176 %
Holding NN 11.1 %

Main branch NN 126 %
Group N °.1%



PRODUCT GROUPS OF INTEREST TO VISITORS

Women's wear [IEEEE—— 71.3 %

Men's wear
Jeans / young fashion
Accessories
Kids wear
Designer
Shoes
Evening wear
Sportswear
Lingerie

Big Size
Leather / fur
Maternity
Bridal wear
Other

I 408 %

228 %
B 244 %
B 196%
B 175%
HEE  150%
S 12.7 %

EN 108 %

I 12.8 %
S 12.7 %

EN 108 %

N 4.6 %

B 4.7 %

N 58 %

TYPE OF OPERATION REPRESENTED

Multiple answers possible

Chainstore

Wholesale and foreign trade
Specialized store

Boutique

Shopping center
Manufacturer

Official representative / agency
Mail order/Online Shop
Department store

Mass media

Associations

Other

I 375 %
I 237 %

I 173 %

I 246 %

I 121%
I 103 %
B 60%
I 4.3 %

H 36 %

Bl 15%

B 04%

I 82%

SIZE OF RETAIL SPACE AT THE STORE

Multiple answers possible

Up to 150 m?
151-500 m?
501-1.000 m?
Over 1.000 m?

I 683 %

I 199%
N 57 %
BN 6.1%

VISITORS’ PRICE SEGMENTS

Basic
Mid-range
High-end
Exclusive

B 240 %

I 763 %

I 314 %
BN 3.8 %

Multiple answers possible



VISITORS’ LENGTH OF STAY

1 Day I 430%

2 Days I 330%

3 -4 Days

I 240 %

ORDERS PLACED DURING CPM

| have already ordered
| will definitely order

| will probably order

| will not order

I 290 %

I 230%

I 30.0%

I 180 %

VISITORS* REASONS FOR ATTENDING

Exhibitors invitation I 16.0%
Igedo invitation G 21.0%
I 180 %

Business partners
Exhibitors homepage
Trade magazines
CPM homepage

Exhibitors advertisement/
Exhibitors newsletter

CPM Advertisment

Associations and
Organisations

CPM Newsletter
Not specified

B 60%
I 4.0 %
I 12.0%

I 3.0 %
B 70%
IS 4.0 %

IS 4.0 %
N 5.0 %

VISITORS’ INTENTION TO ATTEND THE NEXT CPM

Yes.surely I 68.0 %

Yes. probably
Irresolutely
No. probably not

I 230%
B 80%
W 10%

1“1 IGEDO
=4 COMPANY

eeeee
Disseldorf
Moscow.

®

3¢ EXPOCENTRE



